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I am happy to deliver to you the Venture Kamloops 2016 

Annual Report. During my tenure with the organization, 

the board, leadership, and staff of Venture Kamloops have placed 

the utmost importance on the development of innovative programs 

that provide tangible benefi t for business in our city. 2016 was no 

exception. Our continued work on labour attraction, entrepreneurial 

support, and the promotion of real estate development were just a 

few highlights in a year that saw staff meet with more than 200 local 

businesses as we worked to give them every chance for success.

Sound governance is the key responsibility of the board of direc-

tors. We provide careful, thoughtful oversight of the organization 

to ensure our stakeholders are well served. The backbone of this 

responsibility is the board’s 5-year Strategic Plan and its fi ve key re-

sult areas: Industrial Lands, Economic Hubs, Employment Growth, 

Strategic Partnerships, 

and Organizational 

Excellence. The plan 

and its vision: Venture 

Kamloops — catalyst 

for an economically 

thriving and sustainable 

community, are the guiding principles in the achievements the 

organization has made since the plan was adopted in 2014.

It is my great pleasure to have served these past two years as 

Venture Kamloops’ President of the Board of Directors. On behalf 

of the board, I wish to thank Executive Director Jim Anderson and 

the staff for another great year. It is through their efforts that the 

organization continues to lead the way in economic development 

on a regional, provincial and national level. I would also like to thank 

retiring board members Lincoln Smith of Kamloops Innovation and 

Jason Friesen of Frilan Appraisals for dedicating their time to the 

organization. Their insight and service have been invaluable.

I encourage you to explore our online annual report to better under-

stand Venture Kamloops and what we offer.

MARGOT MIDDLETON |  PRESIDENT

PRESIDENT’S MESSAGE

“...A YEAR THAT SAW STAFF MEET 

WITH MORE THAN 200 LOCAL 

BUSINESSES AS WE WORKED TO GIVE 

THEM EVERY CHANCE FOR SUCCESS.”
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OUR MISSION  is to create economic growth to establish 

the city as the premier location for business development. 

This is done by featuring the city’s resources and offering 

comprehensive information, plus a full spectrum of support 

services to investors and entrepreneurs. 

WHAT WE DO
As the economic development agency for the City of Kamloops, Venture Kamloops is responsible for fostering economic growth by 

providing services for existing, start-up, and prospective businesses. The team works to provide the most up-to-date information to those 

interested in starting their business in Kamloops or expanding operations into the city.

RETENTION & EXPANSION
The largest percentage of a community’s job growth and capital 

investment comes from companies already doing business within 

the city. It is critical to not only monitor the health and expectations 

of these existing businesses, but to also understand the percep-

tions that could adversely impact their growth. An important part of 

what we do is to work with companies to help facilitate access to 

programs, individuals, partners, and sources of funding to improve 

their chances of success. 

ATTRACTION
Venture Kamloops works with companies throughout the world to 

help them expand or relocate to the City of Kamloops. Our process 

of attraction consists of site tours, familiarization tours, trade shows, 

and personal introductions to local business and community lead-

ers. Responding to inquiries and site selection is one of our biggest 

services that helps to compliment the Kamloops economy.

SUPPORT
One of the biggest needs facing business in today’s economy is 

the ability to partner with those who can assist in the growth of their 

company; to help with that “next step”. Targeted market analysis 

on business and economic conditions, along with the promotion of 

Kamloops business on a local, provincial, national, and international 

scale, are some of the ways in which Venture Kamloops takes an 

advisory role in the business community. 

INFORMATION
Being the “go to” source for business information is a key 

objective for Venture Kamloops. Our team provides the resources 

and information on the economic picture of the community through 

our periodic publications and by assisting with research for busi-

nesses to help them make informed decisions to keep their busi-

nesses on the right path.
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Ongoing programs 

continued to serve 

both our clients and 

our organization. The 

Start Here online 

portal for entrepreneurs 

completed its fi rst full 

year in operation. This 

tool has allowed Kam-

loops entrepreneurs to 

access the resources of 

Venture Kamloops faster and in greater numbers than ever before. 

In addition, the initial information staff receive through the Start 

Here process allows us to be better prepared for client meetings 

and deliver helpful, relevant support, and advice.

In addition to delivering services directly to business, Venture Ka-

mloops also has a mandate to be the go-to source of information 

and data for both local businesses and those from elsewhere who 

may be looking to expand or relocate to the city. To this end, we 

worked hard in 2016 to add to our already extensive resources. 

We’ve updated and added to the data we make routinely available 

for these types of inquiries. We now respond to businesses who 

inquire about our city in just a fraction of the time we did in the past 

and we do so with more up-to-date data.

Kamloops businesses also told us they wanted access to resources 

provided by government and other organizations that might help 

them as they work to make their business successful. To answer 

this, we held our fi rst business information summit, called LinkUp, 

in December. Organizations like the Women’s Enterprise Centre 

Southern Interior Development Initiative Trust, Export Development 

Canada and the Ministry of International Trade, just to name a few, 

presented to hundreds of local business people. The information 

they brought was invaluable to local businesses.

We’re proud of what we’ve helped Kamloops business to achieve in 

2016 and look forward to helping even more in the coming year. It’s 

our pleasure to be a small part of such a vibrant, growing community.

J IM ANDERSON |  EXECUTIVE DIRECTOR

EXECUTIVE DIRECTOR’S 

MESSAGE

The current Venture Kamloops Strategic Plan, which runs 

through 2018, contains the following Core Values and 

Commitments:

We will: 

• Ensure that we always promote Kamloops as an excellent 

place for business; 

• Provide the highest quality of support services to local 

businesses and entrepreneurs; 

• Foster an environment for business success and growth in 

Kamloops; 

• Provide positive support for the City of Kamloops’ strategic, 

development, social and environmental plans; 

• Create, value and maintain strategic partnerships; and 

• Continually strive to be exemplary in all our business practices. 

This list is much more to us than just words on a document. At 

every staff meeting, at the beginning of every project, and in every 

meeting with a Kamloops business we apply these commitments 

to what we do.

In 2016, we met almost 350 times with Kamloops businesses. 

Each time our goal was to provide the highest possible service and 

support. We met a further 120 times with partner organizations to 

share resources and coordinate our efforts in making Kamloops 

an excellent place for business. These interactions not only allow 

us to offer our core services, but give us continual insight into the 

views of local business. This information helps us form our strategic 

direction as an organization.

Among the initiatives that we worked on in 2016, many were initi-

ated by feedback we gathered from local business. Our market as-

sessment of the Downtown core and the North Shore gave us the 

data we needed to launch a comprehensive development attraction 

campaign for those two areas. This campaign is one of a number 

of programs in the city designed to bring investment to these key 

economic areas. We combined what we heard from strategic 

partners like the North Shore Business Improvement Association 

and the Kamloops Central Business Improvement Association and 

considered KamPlan to create a targeted program that addresses 

what our city needs.
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BUSINESS 

ATTRACTION

Venture Kamloops works with companies 

throughout the region and world, assisting 

with their expansion or relocation to Kam-

loops. Venture Kamloops’ geographical fo-

cus for attraction efforts is Western Canada 

and the Northwest United States, with an 

expanded goal for companies and invest-

ment from China and Europe. Responding 

quickly and accurately to inquiries requires 

signifi cant investment in resources such 

as our community profi le and other data 

sets. Venture Kamloops staff also attend 

trade shows, provide city tours, and work 

closely with our provincial partners in order 

to ensure Kamloops is top of mind as a city 

ready for investment.
DEREK DE CANDOLE |  BUSINESS 

ATTRACTION SPECIALIST

VENTURE KAMLOOPS WORKED 

WITH 38 QUALIFIED CLIENTS FROM 

OUTSIDE THE CITY IN 2016. THIS 

REPRESENTS A 27% INCREASE OVER 

THE PREVIOUS CALENDAR YEAR.
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FOREIGN DIRECT 

INVESTMENT 

Venture Kamloops instigated a new level of 

engagement with potential foreign invest-

ment, most notably a working relationship 

has been established with the Chinese 

Consulate in Vancouver along with several 

banks and Chinese investment promoters. 

These relationships are intended to facilitate 

foreign direct investment in Kamloops busi-

nesses who are looking to expand, and real 

estate developments in need of additional 

capitalization. Several groups have come 

to Kamloops to tour the City and learn 

more about the specifi c opportunities here. 

Kamloops is still a little known market and 

work will continue into and beyond 2017.

LABOUR ATTRACTION 

PARTNERSHIP

Early in 2016 Venture Kamloops secured 

funding from the Community and Employer 

Partnership program from the Ministry of 

Social Development and Social Innovation. 

This funding was allocated to the devel-

opment of a Labour Attraction Project, 

implementing one of the recommendations 

from the Labour Market Study that Venture 

Kamloops completed in 2015.

The project was launched in 2016 with 

the formation of a steering committee 

which involved several major employers 

and industry associations. Consultation 

was completed and the report was com-

missioned with expected completion by 

mid-2017.

REAL ESTATE 

REDEVELOPMENT ANALYSIS

In response to dramatic changes in the real 

estate market, a shift in focus coming from 

the City of Kamloops, and new opportuni-

ties in within the City, Venture Kamloops 

commissioned a Kamloops Real Estate 

Market Redevelopment Analysis. The focus 

of this analysis is on the Downtown and 

North Shore areas of the City and includes 

hypothetical pro-forma for multi-family 

buildings. The intent of the analysis is to 

support Venture Kamloops in discussions 

with developers, helping to orient develop-

ment companies to the real estate market 

in Kamloops.

The business attraction portfolio covered a signifi cant amount of ground in 2016. There were a number of highlights spread throughout the 

year. Venture Kamloops and TRU held an employer luncheon where a few hundred employers were able to learn more about hiring TRU 

students and international students. Venture Kamloops continues to partner with Kamloops Innovation, supporting their Fellowship Program 

and providing referral and other business connections on a regular basis. Staff also fi elded 38 serious inquiries, the majority of whom are 

industrial clients.

SUCCESSES



“We benefi t each day from the business community that is open 

and welcoming, involved and attentive, and equally interested 

in providing assistance as well as receiving it.”
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right place. Over the last six years, Kamloops has 

been home not only for us, but our business as well. Since emigrat-

ing from South Africa, it’s been a pleasure to explore all that Canada 

has to offer. My business partner Justin and I launched Presidium 

Networks in 2011, after seeing a clear need for enterprise level IT 

service that enables businesses in larger city centres to thrive. Since 

then, we’ve been lucky to be truly overwhelmed by the passion, 

dedication, and vibrant attitudes of Kamloops residents, business 

owners, and the community as a whole.

Kamloops has a heart for business and entrepreneurship at every 

level. We benefi t each day from the business community that is 

open and welcoming, involved and attentive, and equally interested 

in providing assistance as well as receiving it. This is represented 

particularly well in our many business resources — from the 

wonderful people at Venture Kamloops, who helped guide and 

strengthen our business, to the Venture Advisors program enabling 

entrepreneurs at the very beginning of their journey, to Thompson 

Rivers University which graduates many incredibly skilled and 

determined individuals, and all the way to the incubation and in-

novation centers which encourage amazing new ideas and growth. 

There isn’t a better centre to do business in.

Kamloops has enabled us to grow our business from just three 

select customers to more than a hundred regular clients. And with 

the diverse pool of skilled individuals in Kamloops, we’ve been able 

to bring on and work with the best and the brightest who really 

make our business shine. We’re always excited to continue to grow 

with the Kamloops community and work to make our city the best 

it can be. From our head offi ce in Kamloops, we now service more 

than 6 cities in the BC interior. As they say, though — ‘there’s no 

place like home’. If you’re looking to move your business, or start 

a business, Kamloops should be your fi rst choice. We’ll be happy 

to have you.”
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BUSINESS RETENTION 

& EXPANSION

Business Retention and Expansion (BR&E) 

is a fundamental strategy for economic 

sustainability and growth. Focused on 

encouraging existing businesses to stay 

and grow in our community, it promotes 

business success and vitality through 

strengthening connections with local busi-

ness operators. A comprehensive BR&E 

program is a critical component to fostering 

a healthy business climate and developing 

the local business community.

BR&E is a structured community-led 

process that enables us to survey local 

businesses, analyze the strengths and 

weaknesses of the business environment, 

and set priorities for action that will help 

keep local businesses thriving and growing.

The future economic success of our city 

rests with the businesses in our community. 

It’s our responsibility to pay close attention 

to what local business tells us and to act on 

what they say.

COLIN O’LEARY |  MANAGER, 

BUSINESS RETENTION & EXPANSION

IN 2016 VENTURE KAMLOOPS 

MET WITH 216 LOCAL BUSINESSES 

AND ENTREPRENEURS, PROVIDING 

GUIDANCE, SUPPORT, AND 

RESOURCE REFERRALS.
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FOCUS DOWNTOWN

A group that includes the KCBIA, Tourism Kamloops, Commu-

nity Futures, The Chamber of Commerce, Rocky Mountaineer and 

Venture Kamloops have partnered on “Alive After Five” which is 

an initiative with the goal of keeping downtown businesses open 

until 9pm on week days. Venture Kamloops has been working with 

Community Futures on data collection. We distributed surveys to 

all retailers who are participating in the “Alive After Five” initiative 

and over the course of four days did a short survey on the corner 

of Third and Victoria, polling pedestrians downtown and doing 

pedestrian counts. The data will be used to help decision making 

regarding future initiatives of this nature.

MANUFACTURING MENTORSHIP PROGRAM

Venture Kamloops partnered with Kamloops Innovation to deliver a 

mentoring program to Kamloops companies in the manufacturing 

sector. The goal of the program is to offer companies resources 

and support that will help them become effective, competitive local 

successes.

KAMPLAN INDUSTRY STAKEHOLDER GROUP

Venture Kamloops brought together the major industrial employers 

to meet with the KamPlan project team. This meeting allowed an 

in-depth conversation on the direction of the updated KamPlan and 

how the city and industry can work together to create a productive, 

sustainable future for Kamloops.

BCBC - BC IN 2035 ROUNDTABLE

This session, sponsored by the Business Council of BC, was an 

opportunity for our organization and key community stakeholders 

to give the Kamloops perspective on the future of the province 

and where we see opportunity and challenges. The subsequent 

report combines the feedback collected in Kamloops with that of 

approximately 1,000 other British Columbians to develop a larger 

vision for BC’s economic future.

SMALL BUSINESS SUCCESSION PLANNING

As the population of the province ages, increasing pressure is being 

applied to small business. Business owners in increasing numbers 

are approaching retirement age with an unclear vision of what will 

happen to the businesses they have built during their working lives. 

Venture Kamloops highlighted this trend in discussions with the 

provincial government and is proposing possible solutions.

SUCCESSES

At Venture Kamloops, we are committed to making our city a place where business can succeed and grow. Over the past year, we met 

334 times with 216 businesses to offer advice and support in all aspects of business. We were able to refer our clients for expert guidance 

by professionals on 142 occasions and directed clients to appropriate regulatory bodies 107 times. In each case, we worked toward our 

strategic plan commitment to provide the highest quality of support services to local businesses and entrepreneurs and to foster an environ-

ment for business success and growth in Kamloops.
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CANDO RAIL SERVICES

When Cando Rail Services, an international service pro-

vider of innovative rail support services, decided it wanted 

to expand geographically into British Columbia, the decision for 

where to build its BC rail terminal was easy. 

“We recognized Kamloops already has a sizable amount of rail 

traffi c, so it made sense for us to build our regional hub here as we 

expand our services right across the country,” says Cando’s CEO 

Brian Cornick.

The company, which is based in Brandon, Manitoba, but has opera-

tions across North America, purchased the former Weyerhaeuser 

Co. sawmill site in early 2016 and has been moving ahead with its 

plans for a rail terminal since. Phase 1 of the project, which involved 

building new tracks for railcar storage, was completed the end of 

April, but bigger plans for the site continue to develop including 

transloading, railcar repair, and engineering and track services. The 

site will also serve as a base from which Cando can serve and 

support rail operations and switching for customers throughout BC.

The 89 acre parcel of land, located on Mission Flats Road ap-

proximately 10 minutes from Kamloops’ city centre, was chosen 

by Cando for its ready access to mainline traffi c from CN and CP 

running through Kamloops, and its prime location as the last major 

centre before heading west into the busy Port of Vancouver. It also 

provides access to the growing Port of Prince Rupert. 

“We expect our Kamloops operation to grow and evolve over time. 

It’s the perfect location for our BC headquarters situated close to 

major ports and connected to the rest of Canada,” says Cornick.

Cornick says the company, which was founded in 1978 and oper-

ates at more than 25 industrial sites across North America, believes 

in creating long-term partnerships with its customers, focusing on 

continued improvement, and providing innovative solutions. And 

Kamloops has the exact customer mix Cando looks for. “We are 

excited to build relationships in the community of Kamloops, and 

the province of BC, and fi nd new customers we can partner with 

long-term. We believe in the BC economy and are here for the 

long-term to serve the rail and shipping industry as well as mining, 

forestry and other customers.” 

Beyond being the perfect location for rail operations, Cornick says 

the company also likes the sense of community and pride it has 

already witnessed in Kamloops. Cando is very community-minded 

and, although it is based in Manitoba, its approach to corporate 

social responsibility extends into all the communities it operates in 

and Kamloops will be no exception.

“The Cando Cares Fund allocates charitable donation funds 

based on values determined by Cando’s employees 

which include youth development programs, healthcare 

and health-related initiatives, educational programs 

and community development and building,” says 

Cornick. “We also run a High School Scholarship 

Program and sponsor various organizations and 

events in our communities. We have started 

looking at where we can help in Kamloops 

and will continue those efforts this year.” 

BRIAN CORNICK |  CANDO CEO



“We are excited to build relationships in the community of 

Kamloops, and the province of BC, and fi nd new customers 

we can partner with long-term.” 
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On December 1, 2016, Venture Kamloops, in partnership with the 

Kamloops Chamber of Commerce, BDC, Community Futures, and 

Kamloops Innovation presented LinkUp, the inaugural Kamloops 

Business Development Summit. The concept was developed from 

our fi nding that a great deal of the support services available to local 

business go largely unutilized.

Business owners often have neither the time nor the resources to 

search out and investigate what services and support may be avail-

able. In addition, the organizations offering support services can’t 

personally speak to every business that potentially could make use 

of their services. This disconnect was a major driver behind the 

idea to assemble as many support organizations as possible in one 

room in one day and make them available to local businesses.

The day featured presentations by 20 organizations, which com-

posed four panels:

• Financing

• Provincial Support

• Community support

• Grants

LINKUP
BUSINESS DEVELOPMENT SUMMIT

LinkUp was one of the largest business to government and busi-

ness to support-focused community organization events in the 

province and offered a unique opportunity for businesses interested 

in taking advantage of programs and incentives from local, provin-

cial and federal government agencies, and business organizations 

to learn about a variety of opportunities available to them. Speakers 

delivered a unique blend of information, business support, develop-

ment strategies, and tactical ideas. 

The event also included seminars, a keynote speaker, a trade show 

and opportunities for businesses to connect.

EVENT PRESENTERS

 COMMUNITY SUPPORT

• Venture Kamloops

• Kamloops Chamber of Commerce

• Open Door Group

• Kamloops Innovation Centre

• Thompson Rivers University

FINANCING

• Business Development Bank of Canada

• Community Futures Thompson Country

• Futurpreneur

• Women’s Enterprise Centre

• Southern Interior Development Initiative Trust

• Export Development Canada

PROVINCIAL SUPPORT

• Ministry of International Trade

• Ministry of Jobs, Tourism, Innovation and Skills Training

• BC Aboriginal Business Service Network (ABSN)

• Small Business BC

• Canadian Manufacturers and Exporters

GRANTS

• NRC - Industrial Research Assistance Program

• CanExport

• MITACS

• NSERC - Engage

• All Nations Trust Development Corp.

• KPMG - SR&E
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Since 2012, the VK Venture Advisors program has assisted more than 50 Kamloops entre-

preneurs, representing a minimum of 60 new full time equivalent jobs and numerous part 

time jobs still in existence to this day. Participating entrepreneurs represent a number of 

high-value industries, such as mining support, manufacturing and technology, which make 

signifi cant contributions to the economy.

Each month, an entrepreneur or business is selected to participate in the VK Venture 

Advisors program. This opportunity allows the entrepreneur to pitch their business idea 

to a panel of local business professionals and industry experts. These experts provide the 

business with constructive feedback, insight, and connections regarding the business idea.

VK Venture Advisors has been recognized as an economic development best practice on 

a provincial, national, and international level. The program has been cited as an example 

of a cornerstone program for a robust and successful business retention and expansion 

program.

In addition to external recognition, VK Venture Advisors is a key part of strengthening 

relationships in the local business community. A partnership with the Thompson River Uni-

versity’s School of Tourism Management provides a unique real life perspective and lessons 

for young entrepreneurs. Business leaders, who comprise the advisory panel can give back 

to the community, helping to build a rich environment for entrepreneurial success.

The program is an excellent tool that engages local business and builds lasting connections 

within the community.

7  BUSINESSES ASSISTED IN 2016

• Modern Mobile Solutions

• Tusk Automation

• Frenchies

• Wild Sage Events

• GB Midi

• SpellD

• Drivertise
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THIS INTENSIVE 

MENTORING SESSION 

IS DESIGNED TO GIVE 

ENTREPRENEURS THE 

VERY BEST POSSIBLE 

FOUNDATION TO BUILD 

OR EXPAND ON THEIR 

BUSINESS
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2016 BOARD OF DIRECTORS
The Venture Kamloops Business Development Society was established in September 2004 

as the economic development offi ce for the City of Kamloops. It is governed by a Board 

of Directors who serve a 4 or 6 year term. Directors are empowered to respond quickly to 

new opportunities which facilitate the undertaking of new initiatives and attract fi nancial 

involvement from other levels of government and/or the private sector. The Tk’emlúps te

Secwépemc Band holds an Ex Offi cio position.

MARGOT MIDDLETON
PRESIDENT 

Middleton Petroleum Services Ltd.

PETER AYLEN
DIRECTOR

Absorbent Products Ltd.

A.J.  (TONY) RYAN
VICE PRESIDENT

P. Eng, BASc, MBA – Domtar Inc.

JASON FRIESEN
DIRECTOR

Frilan Appraisal LLP

RICHARD BROWNLEE
TREASURER

BSc, MSc, MD, FRCS – Neurosurgery 

Welcome Back Centre

LINCOLN SMITH
DIRECTOR

Thompson Rivers University & 

Kamloops Innovation

LORIANNA BENNETT
DIRECTOR

Partner, Paul & 

Company Lawyers

JOHN ZUBAK
DIRECTOR

John Zubak Project 

Management & Consulting

GREG MUNDEN
DIRECTOR

Munden Ventures

THE VK TEAM
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STAFF

2016 MEMBERS

JIM ANDERSON
Executive Director

DEREK DE CANDOLE
Business Attraction Specialist

DAVID TRAWIN
Chief Administrative Offi cer

City of Kamloops

COLIN O’LEARY
Manager, Business 

Retention & Expansion

TAMMY ROBERTSON

Business & Client Services Manager

City of Kamloops

ARJUN SINGH
Councillor

City of Kamloops

CINDY DUECK
Offi ce Manager

PAT WALLACE
Councillor

City of Kamloops
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NEWS & EVENTS

JANUARY 18–20, 2016

BC Tech Summit – Vancouver

JANUARY 29, 2016

Maker’s Space Open House – Kamloops 

JANUARY 31, 2016

BCEDA Board Meeting 

FEBRUARY 1, 2016

BCEDA Minister’s Dinner – Vancouver

FEBRUARY 1, 2016

BC Small Business Expo – Vancouver

FEBRUARY 3, 2016

Action Entrepreneurship Community 

Exchange – Vancouver 

FEBRUARY 5, 2016

Kamloops Economic Update 

to Minister Stone – Kamloops 

FEBRUARY 24, 2016

Downtown at the Market 

Consultation – Kamloops 

MARCH 1, 2016

Transportation Master Plan Advisory 

Group – Kamloops

MARCH 4, 2016

Ministry of International Trade 

and Agriculture Bank of China

Presentation – Kamloops

MARCH 7–11, 2016

Public Partnerships 

Workshop – Vancouver

MARCH 8, 2016

HRMA Board Presentation – Kamloops

MARCH 16, 2016

Provincial Webinar - Nurse in 

Practice – Kamloops

MARCH 17, 2016

Chamber Tradeshow – Kamloops

MARCH 18, 2016

Labour Market Presentation – TRU, 

Kamloops

MARCH 21, 2016

KamPlan Working Group – Kamloops

APRIL 12–13, 2010

KEG Conference – Kamloops

APRIL 20, 2016

TRU-VK Employers Forum – TRU, 

Kamloops

APRIL 21, 2016

Kamloops Tourism Summit

APRIL 28, 2016

IAP2 Deep Dive – Kamloops 

MAY 4, 2016

Small Business Information 

Expo – Kelowna

MAY 12, 2016

PNP Consultation – Vancouver

MAY 13, 2016

TRU Class Presentation – Kamloops

MAY 17, 2016

PNP Info Sessions – TRU, Kamloops

MAY 18, 2016

PNP EI Stream – Kamloops

MAY 27, 2016

Regional Labour Training 

Committee – Kamloops

MAY 31, 2016

Public Market Steering 

Committee – Kamloops

JUNE 6, 2016

Venture Kamloops AGM – Kamloops

JUNE 8, 2016

BC CIC - UN Sustainable Development 

Goals – TRU, Kamloops

JUNE 10, 2016

KIC-VK Manufacturing 

Mentorship Program – Kamloops

JUNE 12, 2016

BCEDA Board Meeting – Kamloops

JUNE 12–14, 2016

BCEDA Conference – Richmond

JUNE 15, 2016

Chinese Delegation Meetings – Vancouver

Incubator Model Research – Vancouver

TRU-VK EMPLOYERS FORUM
Thompson Rivers University and Venture Kamloops hosted an event at TRU to 

discuss how the community can help keep students and graduates in Kamloops. 

Attendees heard from a number of employers describing the success and benefi ts 

of hiring current students, graduates, and students in the co-operative education 

program. The Employers Forum showcased the advantages of hiring locally edu-

cated talent and feature short presentations from employers who regularly hire co-op 

students and recent graduates.
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JUNE 20, 2016

KIC Legal Launch Pad – Kamloops

JUNE 21, 2016

Physician Recruitment Community 

Group – Kamloops

JUNE 24, 2016

A GP For Me Advisory 

Committee – Kamloops

JULY 14, 2016

KamPlan Industry Stakeholder 

Meeting – Kamloops

JULY 21, 2016

Downtown & North Shore Market 

Assessment – Kamloops

AUGUST 9,  2016

Kamloops Regional Roundtable - Tech 

Workforce Development – Kamloops

AUGUST 23 & 24 

SEPTEMBER 1 & 2,  2016

Alive After Five – Kamloops

SEPTEMBER 8, 2016

BC in 2035 Roundtable – Kamloops

SEPTEMBER 9, 2016

Chinese Consulate Event – Vancouver

SEPTEMBER 13, 2016

Manufacturing Innovation - Industry 

2030 – Kelowna

SEPTEMBER 16, 2016

Labour Market Partnership - Labour 

Attraction Funding Announcement – 

Kamloops

SEPTEMBER 19, 2016

TRU Trust Media Announcement

 – Kamloops

SEPTEMBER 21, 2016

Connect 2016 Tradeshow – Kamloops

SEPTEMBER 26–28, 2016

IEDC Conference – Cleveland, USA

SEPTEMBER 25, 2016

International Advisory Committee Meeting 

– Cleveland, USA

SEPTEMBER 26, 2016

Bilateral Meeting – Cleveland, USA

SEPTEMBER 29, 2016

New Venture Creation Presentation – 

Kamloops

OCTOBER 7, 2016

Hosted Delegation - Industrial Commercial 

Bank of China – Kamloops

OCTOBER 12, 2105

Hosted Delegation - CAIFU Investment 

Magazine – Kamloops

OCTOBER 13, 2016

Innovation in Manufacturing – Kelowna

OCTOBER 19, 2016

My Biz Day – Kelowna

OCTOBER 23–25, 2016

EDAC Conference – Saskatoon, SASK

OCTOBER 28, 2016

VK Venture Advisors at the Barber 

Centre – Kamloops

NOVEMBER 3, 2016

Aboriginal Women Entrepreneurs 

Roundtable – TteS

NOVEMBER 18, 2016

BCEDA Board Meeting – Vancouver

NOVEMBER 28, 2016

Indoor Year Round Market – Kamloops

DECEMBER 1, 2016

LinkUp 2016 – Kamloops

DECEMBER 5, 2016

Air Quality Roundtable – Kamloops

DECEMBER 14, 2016

Focus Downtown – Kamloops

KIC-VK MANUFACTURING 

MENTORSHIP PROGRAM 
Venture Kamloops partnered with Kamloops Innovation for the roll out of a unique 

“Introduction of New Technology into Manufacturing” initiative with the National 

Research Council of Canada. This resulted in technology introduction visits with 9 

Kamloops manufacturing businesses to demonstrate 3D scanning technology and 

how it could be applied to their manufacturing processes.

DOWNTOWN & NORTH SHORE 

MARKET ASSESSMENT 
This report provided Venture Kamloops staff with the tools necessary to engage ef-

fectively in discussions regarding real estate development in these two key economic 

areas of the city. The assessment formed the basis for the major real estate initiative, 

VK Inside Track.
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2016 METRICS

ECONOMIC INDICATORS UPDATE

PERFORMANCE MEASURES – 2016

38 42 114

>2500 216

New & Active

Inquiries

Positive Media Hits 

(Local / National / 

International recognition)

(From June)

Partnerships with Other 

Organizations to Share 

Resources

Overall number of 

employees/jobs

Businesses Assisted

(334 Advisory Sessions)

62
116

38

Expansion

Start-up

Attraction

BUSINESS ASSISTED; CATEGORIZED BY:

SPECIAL PROJECTS

Business License Activity

Building Permits
(Commercial & Residential)

Employment Data
(Smallest region that provides accurate numbers)

Real Estate 
(MLS, Vacancy Rate)

Airport

• Labour Attraction Partnership

• Downtown & North Shore Market Assessment

• Lifestyle Asset Quantifi cation

• Inside Track: Developer Attraction Campaign

• LinkUp 2016: Business Development Summit

• Focus Downtown

SIGN UP FOR VK EMAIL UPDATES 
to receive the Economic Indicators Newsletter. 

GO
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VK Inside Track is a real estate developer attraction campaign that 

Venture Kamloops launched at the end of 2016. This attraction 

campaign is in anticipation of signifi cant opportunity for multifamily 

development in the Kamloops market over the next 10 years. The 

vacancy rate for multifamily rental units in Kamloops fell dramati-

cally from 2.3% in October of 2015 to 1.1% in October of 2016. 

This proves a high demand for rental multifamily. With housing cost 

increasing faster than household incomes the need for multifamily 

units for both purchase and rent in Kamloops is increasing and will 

continue to increase for the foreseeable future. This is an economic 

development initiative that impacts all sectors. Diffi culty fi nding 

housing affects all employers who are looking to grow by attract-

ing new talent, and threatens the affordable lifestyle that is one of 

Kamloops’ competitive advantages.

Inside Track is both a marketing strategy and a marketing campaign 

grounded in thorough market research that is targeting real estate 

developers, primarily in the lower mainland. The goal of the program 

is to reduce the pre-development risk for developers by supplying 

their researchers with extensive data that will encourage them to 

more thoroughly research the Kamloops market and ultimately to 

invest in new developments. The focus on reducing pre-devel-

opment risk for developers is necessary because the Kamloops 

market is not well known. This campaign seeks to build greater 

understanding of the opportunities present in the Kamloops market 

for multifamily developments, in particular in the City centers.  

Over the latter half of 2016 Venture Kamloops diligently built the 

case for multifamily development in Kamloops. An independent 

redevelopment analysis was completed focusing on the North Shore 

and the Downtown. This analysis has provided Venture Kamloops 

with the information that is necessary for informed discussions with 

developers who are consider working in the Kamloops market. The 

redevelopment analysis projected a signifi cant need for multifamily 

units, fi nding that 2,624 new units will be required to meet demand 

over the next 10 years. A summary of the redevelopment analysis, 

a case study, a landing page, and an advertising campaign were all 

developed setting the stage for extensive activity in 2017.

VK Inside Track consists of detailed market knowledge and specifi c 

correlation with City development priorities which are marketed 

using digital advertising, marketing collateral, and sponsorship and 

membership in the Pacifi c Urban Development Institute. Venture 

Kamloops has partnered with Development and Engineering Ser-

vices who helped to vet the marketing materials, share data and 

information, and build a referral system for potentially interested 

developers with the intention of increasing early knowledge of the 

market and City requirements and priorities for developers new to 

the City.

This project seeks to increase the number of developers that are 

investigating building multifamily structures in Kamloops with the 

ultimate goal of supporting the Municipal priority of increasing den-

sifi cation of the city centre assisting with a shift in housing make-up 

for the City.



A N N U A L  R E P O R T  2 0 1 6  | 24 



25  |  V E N T U R E  K A M L O O P S

ECONOMIC SNAPSHOT 2016
HOUSING

NEW DETACHED HOUSING UNITS BUILT1

Q1 Q2 Q3 Q4

19 30 62 37

MLS® AVERAGE PRICE IN KAMLOOPS2

Q1

Q2

Q3

Q4

$377,000

$386,000

$414,300

$413,900

POPULATION3 (THOMPSON/OKANAGAN)

2014 2015 2016 2013-2014 
CHANGES

2014-2015
CHANGES

2015-2016
CHANGES

429,700 433,000 438,600 +0.14% +0.77% +1.3%

YEAR RESIDENTIAL COMMERCIAL TOTAL

2014 $106,397,118 $76,133,821 $190,860,834

2015 $120,634,023 $52,342,605 $179,365,617

2016 $125,279,696                   $25,562,134 $150,841,830

BUSINESS LICENSES4

EMPLOYMENT GROWTH 20165

BUILDING PERMITS (VALUE)7

UNEMPLOYMENT RATE 20166

1 All housing numbers obtained from www.kamloops.ca/building/pdfs/2016/december.pdf
2 MLS® Activity Reports - Average Price is for single-detached units in Kamloops only. 
3 www5.statcan.gc.ca/cansim/

2013 2014 2015 2016
KAMLOOPS BUSINESS LICENSES

5,285 5,284 5,365 5,510

THOMPSON/OKANAGAN      BRITISH COLUMBIATHOMPSON/OKANAGAN      BRITISH COLUMBIA

-3.9%

2.8%
2.2%

0.4%0.2%

-4.7%

6.30%

0.5%

9.0%

7.8%

6.8%
7.5%

5.7%5.8%6.1%
6.7%

4 www.kamloops.ca/development/pdfs/16-DES-AnnualReport.pdf
5 & 6 statscan.gc.ca
7 www.kamloops.ca/building/pdfs/2016/december.pdf

Q2 Q2Q3 Q3Q4 Q4Q1 Q1
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FINANCIAL INFORMATION

EXCERPTS FROM AUDITED FINANCIAL STATEMENTS - OPERATING RESULTS

FOR THE YEAR ENDED DECEMBER 31, BUDGET 2016 2015

REVENUE

City of Kamloops Economic Development Funding $596,866 $596,866 $585,163

Donations In Kind $30,500 $30,500 $30,500

Government Grants

Federal - $6,538 $12,342

Provincial $4,850 $43,651 $173,746

Interest & Other Revenue $5,000 $4,870 $613

$637,216 $682,425 $802,364

EXPENSES

Administrative $309,257 $303,365 $288,330

Business Attraction $142,685 $148,295 $145,219

Business Retention & Expansion $174,248 $198,339 $334,062

$626,190 $649,999 $767,611

Annual Defi cit $11,026 $32,426 $34,753

Accumulated Surplus, Beginning of Year $71,873 $71,873 $37,120

ACCUMULATED SURPLUS, END OF YEAR $82,899 $104,299 $71,873

EXCERPTS FROM AUDITED FINANCIAL STATEMENTS - FINANCIAL POSITION

AS AT DECEMBER 31, 2016 2015

FINANCIAL ASSETS

Cash and Cash Equivalents $138,935 $70,353

Accounts Receivable $4,517 $23,664

$143,452 $94,017

LIABILITIES

Accounts Payable $51,161 $39,322

Deferred Revenue $5,000 -

$56,161 $39,322

Net Financial Assets $87,291 $54,695

NON-FINANCIAL ASSETS

Prepaid Expenses $6,844 $7,765

Tangible Capital Assets $10,164 $9,413

$17,008 $17,178

ACCUMULATED SURPLUS $104,299 $71,873




